


A Little Background

A Word About Content

Content Architecture

Develop Quality Content

Design For The End User

Manage To Improve Productivity

A quick-start guide to developing, designing, 

and managing your content
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more of the wrong 

content only creates confusion
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FOR
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A Little Background
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“Small sites are manageable. 

Large sites are unmanageable.” 

planned, designed, integrated, and managed digital 

information was the answer to a labyrinth of confusing content. 
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THINK OF IT THIS WAY:
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A Word About Content

https://twitter.com/leenjones
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WHO WHAT WHY
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BUT… 
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Content Architecture
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Need help architecting 

your content?
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AND
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Improve communication

Drive desirable outcomes

Minimize confusion

Create better UX
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Good content is reader-

focused and starts with your audience in mind
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“Gather things in convenient categories, call them something 

recognizable, and put things where they can be found.” 
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The analysis part of content management can be tied to revenue. 
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We’re ready to architect 

when you are.
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CUSTOMER-FOCUSED: DELIBERATE + INTENTIONAL: 

1 2
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INFORMATIVE + EFFECTIVE: PLAIN AND SIMPLE:
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Now is the time to take stock. Where does your organization’s 

content stand?
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CONTENT ARCHITECTURE CHECKLIST:
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